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中文摘要：

為了擴大顧客關係行銷的機會，發展一套M化的行銷活動系統來協辦各項含有SMS與MMS活動之推廣時有其必要性。本系統提供多種含有SMS或MMS之活動類型；分別為大圖輪播展示、簡訊投票預測、雙向簡訊、優惠卷下載與簡訊拼圖。系統依照不同的活動類型設計不同的活動流程套版，讓行銷人員得以快速的建立行銷活動。同時也設計了一種特碼分配方法，使得活動簡碼能夠更有效的運用。活動流程可自由選擇是否搭配抽獎的功能以吸引更多消費者參與活動。
Abstract:

For expanding an opportunity of Customer Relationship Marketing, we will develop a Mobilize Customer Relationship Marketing System (MCRMS) to promote the usage of Short Message Service and Multimedia Messaging Service. MCRMS support five types of activity that are mobile message online displaying, short message vote, two-way short message, coupon downloading, and short message puzzle. According to their characteristics, we design various activity flow template respectively. It helps staff to establish marketing activity more quickly and easily. We also devise a method to assign short code more effectively. Finally, we provide a SMS-based lottery functionality that attracts more consumers to attend activity.
